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SPORT TOURISM MATTERS

What are some of the first thoughts that come to mind when you think of sports
tourism? Think of large scale events like Grey Cup, Olympics etc

On a much smaller scale, sports tourism is that weekend baseball tournament that
brings in 50 teams to your town. No matter how big or small, those impacts make a
difference.

Sports tourism is a specialized form of travel that involves individuals or groups
traveling to a destination primarily to engage in or witness sports-related activities.
This can include attending major sporting events, participating in amateur or
professional sports tournaments, training at specialized sports facilities, or
engaging in adventure sports such as rock climbing, rafting, or scuba diving.

Sports tourism offers a unique way to experience different cultures, meet new
people, and challenge oneself physically and mentally while creating memorable
experiences. It also has significant economic and social benefits, promoting local
businesses and generating revenue for the destination while fostering a sense of
community and enhancing the well-being of individuals involved.

Importance of Sports Tourism

It plays an important role in promoting economic, social, and cultural development
for both the traveler and the destination. Here are some key reasons why sports
tourism is important:

Community Building

Sports tourism can help to build a sense of community and pride within the
destination, as local residents come together to support sporting events and
celebrate their cultural heritage.



Environmental Conservation

Many sports tourism activities take place in natural environments such as parks,
mountains, and beaches. Responsible sports tourism can promote environmental
conservation and sustainable practices that protect these important natural
resources.

Destination Promotion

Sports tourism can be a powerful tool for promoting a destination to a global
audience. By hosting high-profile sporting events, destinations can showcase their
unique cultural offerings, natural beauty, and infrastructure to potential visitors.

Infrastructure Development

Hosting sports events requires significant investment in infrastructure, such as
stadiums, training facilities, and transportation systems. These investments can
have long-term benefits for the destination, enhancing its overall quality of life and
attractiveness to both visitors and residents.

Brand Awareness
Hosting major sports events can enhance a destination’s brand awareness and
reputation, attracting attention from international media and potential investors.

Social Impact

Sports tourism can have a positive social impact on the destination, promoting
inclusivity, diversity, and equality. By promoting sports and physical activity among
different communities, sports tourism can help to break down barriers and foster
greater social cohesion.



How do local sporting organizations & teams become involved with Sport
Tourism?

By attracting visitors to your community, additional tax revenues are generated from
hotel occupancy, food and beverage sales and hospitality services. In return,
communities can keep taxes low for their residents and provide additional streams
of income for city infrastructure improvements. Being that parks and recreation is
subsidized by local taxes, the community often wants to see the benefit of their
dollars at work. Oftentimes, sports infrastructure lies dormant on the weekends
and gets very little use. Parks and city officials are now taking advantage of their
community assets to generate additional streams of revenue.

There is no “best” organizational structure for a community’s sport tourism body.
The decision should be made based on the particular circumstances of each
community and the structure that would best enable all groups to work together. It
is important to engage the three pillars of community sport tourism: the
municipality, the tourism organization and local sport organizations. Each of these
should have a meaningful role in the sport tourism body. The municipality’s support
is essential for larger events and bids, and is often the funding source for those
sporting events requiring financial guarantees; municipal parks and recreation
departments control a large portion of the sporting facilities in the community. The
tourism organization can help optimize the economic benefits of sporting events
across the larger community. Local sport organizations often lead a bid for a
sporting event, especially with provincial sport organizations. A sport tourism body
cannot operate successfully without the active and ongoing engagement of all three
pillars.



Aligning the Goals of Sport Organizations, Tourism Businesses and Others

The partners required to host sports events and build sport tourism include various
people and groups in the community. All may be interested in sport hosting, but
have different goals; aligning these is important for success. In most cases, there
will be three or four different viewpoints:

e The tourism community is business and revenue focused, e.g. “heads in beds.”
This sector is keen to support ventures that will bring more business to the
community and to develop new tourism niche markets.

* The sport community is largely volunteer-run by people interested in developing
their sport. It includes local clubs, provincial or national sports bodies,
schools/colleges and sports for persons with a disability. The sport community is
interested in great tournaments from a technical viewpoint and in sport
development, especially for youth. They are interested in better facilities and
equipment as well as their community’s image and profile within their sport. In most
sport events, the efforts and the expenditures are made by the sport sector and the
revenues flow to the tourism sector. The sport community often does not see itself
as part of the tourism industry and may not know how to share in the revenue
generated.

e The business community wants to bring more people into the community and to
enhance its image and potential to host more events. Local businesses can benefit
from sport events in and around their community



Community sport event hosting grants

Funding Programs
for Large-Scale
Sporting Events

Canadian Sport
Tourism Alliance
(CSTA) Funding

Information on funding opportunities and resources provided by the

Canadian Sport
Tourism
Alliance

Sport Canada Hosting
Program

Details on the funding program for hosting major sports events.

Sport Canada
Hosting
Program

Tourism Relief Fund

Information about the federal funding program aimed at supporting
tourism-related initiatives.

Tourism Relief
Fund

Provincial Grants and
Sponsorships

Portal to various provincial funding and sponsorship opportunities,
including those for sports events.

Ontario Grants
and
Sponsorships

Municipal Event
Sponsorships

Check specific city or town’s website for municipal sponsorships.

Toronto Event

Sponsorship
Ottawa Event

Sponsorship

Resources

Sport Tourism
Canada

An organization founded through a partnership with the
Canadian Tourism Commission with the goal to increase
Canada’s capacity to attract and host sport tourism events.

Sport tourism is now the fastest growing segment of the tourism
industry.

Created in November 2000 through a partnership with the
Canadian Tourism Commission

STC (formerly known as CSTA) has grown from 18 founding
members to over 500 members including 200+ municipalities

250+ national and provincial sport organizations

20+ educational institutions and a variety of product and service

Sport Tourism
Canada



https://canadiansporttourism.com/
https://canadiansporttourism.com/
https://canadiansporttourism.com/
https://www.canada.ca/en/canadian-heritage/services/funding/sport-canada-hosting-program.html
https://www.canada.ca/en/canadian-heritage/services/funding/sport-canada-hosting-program.html
https://www.canada.ca/en/canadian-heritage/services/funding/sport-canada-hosting-program.html
https://www.canada.ca/en/services/business/industry/tourism-relief-fund.html
https://www.canada.ca/en/services/business/industry/tourism-relief-fund.html
https://www.ontario.ca/page/funding-sponsorships
https://www.ontario.ca/page/funding-sponsorships
https://www.ontario.ca/page/funding-sponsorships
https://www.toronto.ca/services-payments/recreation-programs/recreation-programs-activities/toronto-special-events-sponsorships/
https://www.toronto.ca/services-payments/recreation-programs/recreation-programs-activities/toronto-special-events-sponsorships/
https://ottawa.ca/en/recreation-and-parks/our-services/special-events
https://ottawa.ca/en/recreation-and-parks/our-services/special-events
https://sporttourismcanada.com/about-stc/#:~:text=We%20organize%20the%20largest%20annual,Canada%2C%20called%20Sport%20Event%20Congress.
https://sporttourismcanada.com/about-stc/#:~:text=We%20organize%20the%20largest%20annual,Canada%2C%20called%20Sport%20Event%20Congress.

suppliers to the industry

e Offers economic impact analysis of hosting events

e The Up for Bid service connects communities seeking to host
events in their cities with events rights holders who have an RFP

for events open for bid.

Contacts:

Economic Impact Studies &

Research: research@sporttourismcanada.com

Consulting Services: consulting@sporttourismcanada.com
Membership: membership@sporttourismcanada.com
Sport Events Congress: sec-ces@sporttourismcanada.com
General Inquiries: info@sporttourismcanada.com

Comprehensive Risk
Management for
Sports Organizations

General best practices and guidelines for managing risks in sports
events.

SportLaw.ca

Leverage Provincial

Ontario
Resources and Resources and support for tourism-related events in Ontario. Tour
ourism
Partnerships
e Sports tourism is a fundamental axis, generating around 10% of
the world’s expenditure on tourism.
e It has an estimated growth rate of 17.5% between 2023-2030,
moving masses intra and intercontinentally.
UN Tourism UN Tourism

e Sports tourism can promote social, economic and environmental

action, it accelerates development and can leave a long-lasting
positive legacy.

Today, sports tourism is one of the fastest-growing sectors in
tourism.
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